Case Study Seminar in International Retail Management (English)

Module Title Case Study Seminar in International Retail Management (English)
Module Title in English |Case Study Seminar in International Retail Management
Module Leader hrw\roemer.ellen
Teaching Staff Prof. Dr. rer. pol. Ellen Roemer
Courselanguage/ English
Code Workload Credits Semester Semester Offered Duration
Handel 11T 180 h 6 6th semester Annually 1 semester
Scheduled Approx. Number of
1 Type of Course Learning Independent Study Participants
. Total: 120 h
Seminar: 4 h/week 4 h/week (= 60 h) o Seminar 15

2 Learning Outcomes / Competences

At the end of the module students will be able to ...

o to independently search for new problems regarding international retail management or
logistics,

¢ to acquire new knowledge on the current topics in retailing,

 search and review literature for suitable theoretical frameworks to elaborate solutions how to
solve these problems,

o to synthesize this knowledge in order to solve case studies in international retail management,

o to work in groups, to discuss different solutions and to come to an agreement regarding one
preferred solution, as well as

e to create a presentation or poster,

e to present case study solutions in class, to criticially reflect own solutions, and to discuss
solutions with peers also in an international context,

¢ to correctly provide feedback to others,

¢ to adequately use artificial intelligence for the above mentioned activities.

3 Contents

o Current Case studies in areas of international retail management (e.g., apparel, electronics,
food, etc.)

¢ Topics from prior modules and new topics in international retailing such as pricing, store
layout, location selection, e-commerce, etc.

¢ Internationalisation of retail management

4 Teaching Methods
Problem based learning (7 steps)

Moderated group discussions
Guest lectures by international speakers

key competences: elaboration and systematization of new knowledge, identification of new trends,
literature search and review, team work, software to create presentations (e.g. MS Powerpoint,
Canva), identification of intercultural differences, academic writing, reflections and discussions,
adequate use of Al
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5 Content-Related Module Prerequisites
none
6 Formal Module Prerequisites
Studierende konnen die Priifungen im Bachelorstudiengang, die gemaf Priifungsordnung vom
fiinften Semester (in der dualen Studienform vom siebten Semester) an stattfinden, nur ablegen,
wenn sie alle Modulpriifungen des ersten und zweiten (in der dualen Studienform des ersten bis
vierten) Fachsemesters geméaf Priifungsordnung bestanden haben oder eine entsprechende
Anrechnung von Leistungen vorliegt. Modul 'Principles of International Retail Management'Modul
'E-Commerce'
7 Type of Exams
presentation (individual) (5 min.) (50%) Examlanguage: English
report (individual) (2000 words) (50%) Examlanguage: English
8 Prerequisite for the Granting of Credits
Pass Elevator Pitch on Research Topic
Pass all assessment forms
9 This Module Appears in:
Course of Studies Status
Betriebswirtschaftslehre - Internationales Handelsmanagement und Compulsory
Logistik WS2018/19 Module
Betriebswirtschaftslehre - Internationales Handelsmanagement und Compulsory
Logistik WS2024/25 Module
Modules in English at HRW Elective Module
10 | Weighting of Grade in Relationship to Final Grade
Weighting equals the proportion of module credits in relationship to the total number of grade-
relevant credits
11 | Additional Information / Literature

Required reading will be announced every semester based on current trends (e.g., newspaper
articles, current studies).
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